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Summary description of the instrument 

Region: Varna, Bulgaria (B-region) 

Partners involved: Institute for Zero Energy Buildings 

Short description of the measure: Market support instrument using communication campaign 

 

Initial situation 

Bad public image of DH in Varna and at national level has risen over the years because of public scandals 

caused of low quality services. 

Objectives 

Developing public image of solar thermal energy as sustainable heating resource on regional, city or 

neighborhood level. 

Improving of DH and better understanding of new generations smart DH is recognized to play supporting role 

on the road to SDH. 

 

Measures and actions 

- Preparing a press release “70% of the “Kaysieva Gradina” 

district in Varna Can be Heated by the Sun Only” 

- Communicating with the local and national medias (paper, 

radio, TV)  

- Conducting Media briefing: “SDH – a Big Opportunity for a 

Sunny Country such as Bulgaria 
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Barriers and opportunities 

Opportunities: 

- Media and professional interest in technology 

- Improving the public image of district heating and developing a positive image of solar thermal energy 
as a sustainable heating resource at regional, urban and neighborhood level 

 
Barriers: 

- Overcome the end users dissatisfaction from some existing DH companies’ level of quality services. 

 

Results 

22 publications and broadcasts, of which:  

- 18 online, 4 TV&radio 

- 6 regional, 16 national  

- 17 news articles, 2 preliminary 

announcements of the seminar, 3 

follow-up bigger articles 

 

 

 

 

 

 

 

 

Media briefing: “SDH – a Big Opportunity for a Sunny Country 

such as Bulgaria, 20/06/2017 

Varna local media invited 

6-7 responded 
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Lessons learned 

There was a great interest in the media on the topic of solar heating, while it was clear that there was a 

complete lack of information and misunderstanding. Often, the different solar technologies have been confused 

by mass audiences and journalists, and in some people there has been frank skepticism, based on 

controversial subsidies for renewable electricity. In this sense, publications and the media campaign were vital 

for better public awareness and understanding of the subject. 

┘ The sole responsibility for the contents of this publication lies with the authors. It does not necessarily 

reflect the opinion of the European Union. Neither the European Commission nor the authors are responsible 

for any use that may be made of the information contained therein. ┌  


